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BACKGROUND 

The City of Cambridge in cooperation with the Harvard Square Business 
Association, and Harvard University has been engaged in a public process 
to develop recommendations for the public open spaces in the heart of 
Harvard Square. 

In fall 2013, the City hosted the first of three community workshops with 
initial consulting support from the Project for Public Spaces, a public 
placemakingpractice based in NYC. 

A broad representation of community members attended the workshop 
including residents, area business owners, neighborhood organization 
representatives, local interest groups, elected officials, and city staff. 

The discussions addressed ideas for short-and-long-term improvements, 
programming, and also included discussion about the restoration and 
repurposing of the Out of Town News Kiosk. 
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PLACEMAKINGEVALUATIONS BY SITE 

1. Forbes Plaza/Holyoke Center

2. The Pit

3. Info Kiosk/Elevator/T

4. Out of Town News Kiosk 

5. The Point 

6. Harvard-Along Lehman Building 

7. COOP ðBrattle St.

8. Intersection JFK/Brattle St. 
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HARVARD SQUARE VISION PLAN

ÁAfter the first community 
meeting, a report was 
published summarizing the 
findings & recommendations 
(May 2014) 

ÁAddressed key concepts for 
improving the public open 
spaces in Harvard Square

ÁIncluded general ideas to 
improve the activation and 
the use of the Out of Town 
News Kiosk and its function 
within the plaza 
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OUT OF TOWN NEWS KIOSK
Key Insights and 

Recommendations from the 

Community Process 
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GENERAL REACTIONS TO THE KIOSK 

Community Feedback:

ÁAn iconic building with 
historic appeal

ÁLow interest for engaging 
with the current use 

ÁIt is the meeting spot in 
Harvard Square & a great 
place for people-watching 
& public gatherings
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KIOSK: VISION FOR IMPROVEMENT

Å More transparent 

Å Flexible use of space 

Å Better integration with the rest of 

the Plaza

Å More public engagement 

opportunities

Å Incorporation of information and 

wayfinding for visitors 

Å Restoration of the historic structure  
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AMENITIES 
Soften hardscapes with 

landscaping, planters, 

flowers, greenery & bring 

in pop up vendors  
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AMENITIES
Locate different types of 

moveable seating, tables, 

and umbrellas in key 

places & improve 

maintenance of area 
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PROGRAM & MANAGEMENT
Performances ðboth 

scheduled and 

spontaneous; fun lighting; 

arts displays & exhibits 
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